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‘ Advertising on Amazon
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Observing billions of customer journeys as they
shop, browse, watch, share, listen, and purchase on Amazon.

More than

Active Customer US monthly total Pages visited on
300 M M Accounts WW. 1 1 82 M visitors. 2 5 average per month. 3

1) Active customer accounts represent accounts that have placed an order during the preceding 12 month period. 2) comScore June, 2016 3) amazon

5 ComScore Plan Metrix Key Measure Report, December 2015



92% of shoppers who start their purchase journey on
Amazon make their final purchase with Amazon

5 Source: PowerReviews, Mapping the Path to Purchase, June 2016. amazon
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Sponsored Products snapshot

— R Advertise your products with keyword-
targeted ads that appear within and
alongside search results

Display your ads to shoppers on search results
and product detail pages

Create ads in minutes

Take shoppers directly to the product detail page

Manage your spend with daily budgets

amazon



4 reasons to use Sponsored Products

Discoverability: Improves visibility, with
opportunity to get listings on page 1 of
Amazon search results

Relevance: Delivers highly relevant ads
targeted to customer searches

Increase sales: Helps reach shoppers
further along in the purchase cycle, who
have a higher intent to buy*

Program transparency: Lets you measure
ROI and optimize ad spend

8 *Amazon Internal Data, 2013-2014; Branding Brand Research, January 2013 amazon



Desktop placements

amazon a1 - | digital camera FREE 2-Day Shipping
= with Prime

Departments ~ y's c R Account & Lists - Orders  Try Prime -

Sonty[Relevance V]

2 1PONIORED BY KODAK PIXPRO
Effortless 360° VR Photos &
Camera & Proto ! LY in4
Digital Cameras 5 deo in 4K
Paint & Shaot Digtal >Shopoow
Cameras Kodak PIXPRO 4k Aerial Pack VR Ca...  Kodak PIXPRO SP380 4K Dual ProP...  Kodak PIXPRO SP360

Point & Shoot Digial Cames

vation 20MP Underwater Shockproof Digital Camera & Video Camera w/Dual Full-Color LCD Displays — Fully
lerproof & Submersible Up to 10 Feet (Purple)
by vation

369 prime

¥ Tomorrow, Dec 14

Exigivie for Fres Snipping
Snipping by Amazon

2vg. Customer Review

sup
aup Mini Digital Camera KINGEAR 2.7 inch TFT LCD HD Digital Camera(Black)

sup

sup 243 .

Viewscreen Display Size ors

18 mogapixs

fxeaLCD

PowerLead Gapo G055 2.7 inch TFT LCD HD Mini Digital Camera
by PowerLead

43 -

s43.00

. 2ot

9 amazon



esktop placements, cont'd

|>[{ FREE 2-Day Shipping
vith Prime

oo Toeome. M cat

21933 Gift Guide Mgl

AUKEY Ora iPhone Lens, 140° Wide Angle + 10x Macro Clip-on Cell Phone
Camera Lenses Kit for Samsung, Android Smartphones, iPhone - E‘
o1 [=

oy Az

ez, | wat FREE Two-Day

In Stock
‘Armves bsfors Christmas. Croose celvery opion I Crecioes
Want It tomorrow. Dsc. 147 Orcer wii § hrs 3 mins 330 cn00se Ons-Day Spping 3t creckost O
. GrRwrap atave

snipto:
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. 1o Gets j0u 10X CI0SeT 10 J0ur SUDJect or exreme.
137050302 £P0ios OF Seifzs. P3Ir WD S5 CPL ARers Br Des e

+ Craned wn akeminum ko) 3nd MuR-element 003ted 1ass 10 MINKTIZE GOSN feNections, lens fare, and OMer aNfcts

Detacnanie 50 ruaDer 1D 1 €35) 10 30)451 390 WO 18348 3 SCTRNCNEE O MIATKS 00 J0ur MRDle CvoE

se-u0s. Wiok ADgie Lens 0pens D jour T of iew for DTeaTiEng T

=
=

Used & new 3 fom 5

Sen0n Az
Evo omeaLs
n Capturing Pro Quality Video
Has Never Been Easier GmvLE
GMYLE
iPhone 7 Card
Wallet Case
[Black]

Frequently Bought Together
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Mobile placements

1:34PM 1:36 PM

amazon amazon

S Primo ~—TPrime

projector dvd player

esults Filter ~

166,189 Results

Filter

Sponsored
Ematic EPD909PR 9-Inch Swivel Purple

Portable DVD Player with Headphones and
ﬁ Bag - Purple
y Ematic

$59.95 $64-06 VPrime

Sponsored by Fugetek
Affordable Premuim HD Projector on
Sale

Sponsored
@9 LG Electronics PH450UG Short Throw LED

5 Projector with Screen Share
by LG Electror
$647.99 §64 Prime
ettt

Tomorrow, Dec 14

LG Electronics 8X USB 2.0 Super Multi
Ultra Slim Portable DVD+/-RW External
i M-DISC Support (Black) GP65...

Q $24.99 $25.68 Prime

Get it by Thursday, Dec 15
116 offers from $9.99

iRulu BL20 Video Projector, 2600 Lumens
Home Cinema 5.0 Inch LCD TFT Display
1080P HD 3D (Black)

by iRulu

$164.99 $+69-09 Prime

Tomorrow, Dec 14

Sony BDPS3700 Streaming Blu-Ray Disc
Player with Wi-Fi (2016 Model)

$59.99 $449:09 Prime
Get it by Thursday, Dec 15
28 offers from $47.16

22 offers from $115.49

Crenova XPE460 LED Video Projector

Home Projector with Free HDMI Support

1080P for Home Cinema Theater TV Lapt...
Crenova

$105.98 $409-98 +Prime

2 offers from $105.98

Sony DVPSR210P DVD Player (Progressive
Scan) (Certified Refurbished)

by S
m—— 533.00 Prime

In stock on De

amazon



‘ Launch Preparation

» The Fundamentals

1.

2.
3.
4

Sellers and Vendors: Key Differences
Advertising Nuances

Seller Central Overview

Accessing Seller Central
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What are Sellers and Vendors?

-

Product Control

Pricing Control

Fulfillment Options

Customer Service

Portals

Sellers

Seller can add new products and update
inventory

Seller controls pricing

Seller-owned inventory can be shipped
by seller or fulfilled by Amazon

Seller handles customer service
inquiries (if not using Fulfillment by
Amazon)

Seller Central

Vendors

Amazon purchases product ahead of
time

Amazon controls pricing

Amazon-owned inventory, fulfilled by
Amazon

Amazon handles customer service
inquiries

Vendor Central

amazon



Advertising Nuances

Available Advertising Products * Sponsored Products * Sponsored Products
* Headline Search Ads * Headline Search Ads
* Amazon Stores *  Product Display Ads
Placements Within or alongside search results and below the fold Sponsored Products:
on PDP . Within and alongside search results
. Below the fold on product detail pages
Headline Search Ads:
© Above search results

Product Display Ads:
© On related PDPs

. Below the fold on search results pages
J Offer listing and customer review pages
Keyword Targeting Yes Yes
Match Types Broad Broad
Phrase Phrase
Exact Exact
Negative Negative
Keyword Traffic Estimator No Yes
1 amazon



Advertising for Sellers and Vendors, Cont'd

I " S S

Ad Groups Yes No

Bulk Operations Yes No

Advertising Reports Performance by Placement Campaign Dashboard
Performance Over Time Headline Search Daily Grain
Performance by SKU Headline Search Keyword
Search Term Report Sponsored Products Auto-Targeting
Estimated Page 1 Bid Report Sponsored Products Manual Targeting
Oher ASIN Report Product Display Daily Grain

Campaign Performance Report
Amazon Selling Coach (Advertising Tab)

Report Scheduling Yes No
Cross-Campaign Reporting Yes No
Account-Level Daily Budget Yes No
Campaign Copy No Yes
Customized Campaign Dashboard Yes No

-

amazon



Seller Central overview

Seller Central is the dedicated portal sellers use to, among other activities, build their advertising
campaigns.

amazon seller central W | wwm.amazon.com v Search Q | Messages | Help| Settings

INVENTORY PRICING ORDER ADVERTISING SOREFRONT REPORTS PERFORMANCE

mguerra (Swilch)

Your Orders Amazon Selliig Coach Payments Summary

Recent Payment

Pending 0 S ADVERTISING STORE

—_—

Inventory Pricing Growth Advel

Premium unsh]pped 0 Low inventory Lower price &l Product oppor.. Sponsored Pr| 7

Campaign Manager

Unshipped 0
Retum requests 0 i) Check back regularly for suggestions to help improve your sales
on Amazon. Review recent sales trends in Seller Central
Business Reports. Balance SO
0
0 View Payments Summary

16 amazon



Accessing Seller Central

17

How do | get access to my seller’s Seller Central
account?

The seller will invite you via email to become a user of their account. In the invitation,
you’ll be directed to an Amazon page and prompted to create a log-in and password.
You'll then show up as “Pending” in the seller’s account. Once they confirm your log-
in, you'll have access to their account.

Note: If the seller wants you to create campaigns on their behalf, they will need to
give you “Full Admin” permission within their account.

amazon



Accessing Seller Central, cont’'d

How do | know if my seller is already advertising?

Once you have access to their Seller Central account, go to ‘Campaign Manager’
and verify that they’re advertising.

If my seller isn’t advertising, how do | get them registered to
advertise?

If you have full admin rights, you can register your seller by clicking the registration
button in Campaign Manager. (If you don’t have full admin rights, the seller will
need to register).

18 amazon



‘ Launch Preparation

» Pre-Campaign Readiness
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Pre-campaign readiness

Amazon is committed to serving campaigns that meet
business requirements and maintain our customers’ trust.

Before getting started on Amazon Marketing Services, obtain a
list of ASINs/SKUs your client sells on Amazon. Through your
client, ensure that the ASINS are in stock.

amazon

20



Basic requirements for advertising

- An active professional seller account
Valid payment method for advertising fees on file
B Available category

Buy Box-eligible

amazon



Avallable categories

Appliances

Arts, Crafts & Sewing
Automotive

Baby

Beauty

Camera

Cell Phones & Accessories
Clothing & Accessories
Collectibles

Computers

Electronics — Audio/Video

Electronics — Mobile

Fine Art

Grocery & Gourmet Food
Handmade

Health & Personal Care
Home & Kitchen
Industrial & Scientific
Luggage

Movies & TV

Music

Musical Instruments

Office Products

Outdoors

Patio, Lawn & Garden
Pet Supplies

Shoes

Software

Sports

Tools & Home
Improvement

Toys & Games
Video Games
Watches

Jewelry

amazon



Available countries

usS

UK
Canada
Germany
France
China
India
Italy
Spain

Japan

amazon



‘ Launch Preparation

» Ad Builder Demo

amazonmarketingservices
-



‘ Launch Preparation

» Reporting
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Measure ad performance

Detailed insights show where to focus and scale your ad spend

Campaign reporting shows performance from impression to
conversion

Keyword-level performance data enables you to manage your bids
and budget in real time

See how performance and ROI change over time as you refine
campaigns and product details

Sales attribution is based on a 7-day last-click window (for any
product sold in your inventory while you’'re winning the Buy Box)

26 amazon



Reporting features

Report Name

How to use the report?

What metrics does the report track?

Performance by Placement

Performance Over Time

Performance by SKU

Search Term Report

Estimated Page 1 Bid Report

Other ASIN Report

Campaign Performance Report

Compare the performance of individual
Sponsored Products campaigns using Bid+

See a summary of your clicks and spend over
a specified time period

See SKU-level click and impression data
summarized for all campaigns

See which customer searches triggered your
ads for the past 60 days

Compare your current keyword bids to
Amazon’s estimated page 1 bids for the same
keyword

View details on the Other ASINs purchased
after a customer clicked on your ad

View comprehensive performance history of
your advertising campaigns for the past 60
days

Impressions, clicks, CPC, spend, and sales when Bid+ is on and off for each
campaign

Clicks, average CPC, and total spend in specified timeframe

Clicks, impressions, click through rate (CTR), total spend, and average CPC for
each SKU (ad)

Actual search terms entered by customers that generated at least 1 click on your
ad, and impression, click and conversion data for your ads

Your maximum bid and the estimated page 1 bid for all your active keywords in
manual targeted campaigns

Attributed sales of ASINs other than the advertised ASIN the customer clicked on,
and the keywords, ads, ad groups, and campaigns that triggered such sales

Clicks, impressions, click through rate (CTR), total spend, average CPC of each
SKU (ad), attributed order units, attributed sales, and conversion for each
campaign, including results for each ad group, SKU, and keyword

amazon



‘ Best Practices and Advanced Features
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Understand the importance of keyword selection

Tips to keep in mind when choosing keywords:

Informational queries are, for the most part, not relevant on Amazon. The key is to assess the potential for a
keyword to capture product purchase intent.

Superlatives and modifiers such as: ‘best new paper towel’, ‘top 10 paper napkins’, etc. do not deliver
impressions.

Given the fairly limited supply of in-category keywords for certain verticals, the keyword selection approach
should be focused on building relevant baskets of products.

29 amazon



Know your keyword match types

Suggested keywords | Provide your own keywords

Enter one keyword per line B road M atCh

atch ype Phrase Match

Broad Add these keywords

Phrase

2ldcted

Exact

Exact Match

Match type
Broad

Phrase

Exact

Note: You can’t change the match type of an existing keyword, but you can add multiple match types for one keyword.

amazon



Try Negative Match types

Ad group: Ad Group 1

Keywords Ad Group Settings i
Exclude low-performing customer

Keywords Negative keywords SearCh terms

Refine your targeting to exclude less

Cancel
relevant terms, or terms you do not
want associated with your products or
Add negative keywords Match type
Enter one keyword per line Negative Exact + brands

Add these keywords

amazon



Scaling Sponsored Products campaigns

Apply learnings from automatic-targeted campaigns to manual-targeted campaigns: Leverage
these insights when choosing keywords for your manual-targeted campaigns.

For manual-targeted campaigns, enable Bid+ for top-of-page placement: This placement outpaces
bottom-of-page Sponsored Product conversion rates. (Bid+ is only available for manual-targeted
campaigns.)

amazon

stopty

-
Male Health Supplements - i
- ES,EBS Natural Ingredients. = =

nt for Men & Women 4 oz | Fortifying, Strengthening & Rejuvenating Follicle.

Hair Regrowth 30 Day Revolutionary Apple Stem Cell Hair Loss / Hair Thinning Treatment Starter Kit for Women

$28.99

ncy) 5000meg Per Veggie Softgel; Enhanced with Coconut Oil

b § e

32 amazon



A closer look at Bid+

Bid+ can help show your ads in the top of search results

Bid+ is only available for the top of search results, no other placements
will have bids raised as a result of Bid+ being turned on.

Select a manually targeted campaign, go to Campaign Settings, check
the Bid+ checkbox.

When Bid+ is turned on, Amazon may increase the maximum CPC bid
by up to 50% for all your ads that are eligible to appear in the top of
search placement only.

amazon



Familiarize yourself with bulk operations

Add new campaigns, ad groups, ads (products), or keywords

Edit existing campaigns

Campaign Manager ie:mmees | Raethispage

Bulk Operations

Download campaigns

m scratch. Download bu

Create bulk ile for downioad |

Bulk file downloads

st recent bulk files requested in the last 80 days. Up 1o 20 reports will be stored ata time

tttttt

amazon



Optimize your product detail pages

Ensure your PDPs are thorough and precise, especially the
information used in Sponsored Products ads

Picture
Title

Price

Sponsored

L\

ChargeTech TCB Thin Charge: Wor...
359 95 Prime

amazon
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