
Mobile is expected to account for 68% of digital traffic with shoppers placing more orders on phones than any other device¹. 
Entrepreneurs should need to ensure their site is optimized for these mobile shoppers. Utilizing industry insights and our merchants’ 
success, we’ve outlined some basic mobile tips to consider when evaluating how your customers are interacting with your storefront.

01 | Design for fingers

On average, shoppers now spend $63 on 
smartphones for every $80 spent on desktop 
per transaction - a seven percent year-over-
year increase². For many retailers, it’s no longer 
an opportunity but a requirement to optimize 
for touch screens—designing navigation with 
flicks, thumb driven call-to-actions, and product 
images that zoom. Mobile users prefer to view 
and touch the center of the screens as they are 
browsing. When thinking through the mobile 
experience, always place the primary content 
at the center of the screens, with secondary 
actions along the top and bottom edges³.

04 | Prioritize your  
 social strategy    

Mobile users are spending more time on 
social media than any other digital channel. 
That time is translating to greater traffic 
for websites, with smartphone traffic from 
social media nearly doubling the combined 
sum of computer and tablet traffic globally⁶. 
Figure out where your audience is (Facebook, 
LinkedIn, SnapChat) when they are online, and 
what types of content resonates so you can 
activate a social commerce experience or social 
marketing strategy to funnel more traffic to 
your site.  

05 | Visualize the  
 checkout process

Keep your customers motivated by including 
a progress bar with checkout steps displayed. 
Shoppers may be less likely to abandon the 
process if they know where they are in the 
buying process⁷. As you integrate the progress 
indicator into your mobile check-out, consider 
accenting the active steps with color, greying out 
inactive steps so shoppers can see where they 
are in the process at a glance⁸.

03 | Clear the way  
 to the cart

As the path to checkout evolves from one channel 
to many, it’s easier for shoppers to get distracted 
before completing a purchase. Capture customers’ 
attention while you have it, by making sure the 
shopping cart is accessible from every page so 
multi-device shoppers can capture their wish list 
and buy later items. According to a report from 
Monetate, shoppers tracked across multiple  
devices have higher purchase rates and average 
order value⁵. 

02 | Streamline the experience  
 with a commerce login

To ease the experience on mobile, try  
simplifying account creation using a commerce 
login. Offering a commerce check-in option 
when a customer enters a mobile page can 
streamline the checkout process, eliminating 
added form fields like address, payment, etc. 
Customers don’t need to remember another 
username or password, and in fact, 28% of 
customers abandon due to a long, complicated 
checkout process⁴. 

06 | Consider alternative  
 payment options

Shoppers are often concerned with the security of 
a site they haven’t shopped on before. As you look 
for opportunities to capture new holiday shoppers, 
increase trust between you and your customer 
by offering a familiar, alternative payment option 
like Amazon Pay. When customers see a payment 
option they can trust, it can lead to higher 
conversions⁹.
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