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To reach this audience, we recommend using a combination of these Amazon Advertising offerings.

Special emphasis should be placed on these ad types, as these are best suited for this genre.

Sponsored Brands
Show readers the full breadth of 
your catalog in one ad, and drive 
them to your Amazon Store. 

Sponsored Products
Target by keyword or product  
to appear in search results and 
detail pages related to your  
title’s subject matter. 

Amazon Stores
Build your own branded store 
where customers can shop all 
of your titles.

Product Display Ads 
Target products related to the 
religion or spiritual practice in your 
book. See next page for special 
restrictions on religious targeting.

Consider the following best practices for keyword-targeted ads like 
Sponsored Brands and Sponsored Products:

• Use competitive keywords to target other books with similar titles and subjects.

• If you have different editions of sacred texts and spiritual journals, you should group similar
variations together. This will help customers identify the variation that most appeals to them.

Increase your presence before religious holidays associated with your title.  
For example, to promote a book on Judaism, you should increase ad spend prior 
to Yom Kippur and Hanukkah.

For books on spirituality, an always-on campaign is recommended. However, you should 
increase ad spend during special events like graduations, retreats, New Year’s Eve,  
or relevant trending news stories.

Seasonality 
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Religion and spirituality titles appeal to a specific audience, and Amazon Advertising has insights into how to 
reach them more effectively. To help you enhance your campaign, we’ve developed a best practices guide for 
promoting books within this genre.
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General Christianity, Spirituality

Competitive Similar Christian Book on 
Faith During Hardships

Relevant  
Niche Genres

Women Authors,  
Historical Faith

Author or 
Publisher

Related Publisher of 
Christian Nonfiction

Title-Specific Great Depression, God

Establishing the right keywords helps your titles 
appear in search results for the right readers. There 
are five keyword categories, which range from broad 
to specific. It’s important to initially select words 
from each group, and then optimize by performance. 

Imagine that you were promoting a book called 
“Sample Christianity Book,” a nonfiction retelling of 
one woman’s faith, challenged by the realities of the 
Great Depression. In the chart on the right, you’ll see 
examples of the types of keywords you would use.

Readers in this genre are curious and want to 
continue their exploration. Use keywords that cross-
promote your books and lead customers to discover 
other relevant titles within your catalog.

Special restrictions

Keyword strategy

To welcome customers of all beliefs, we place the following restrictions on ads for nonfiction religious books: 

Accepted:
• Nonfiction books about religion in general.

• Fiction books with religious themes.

• The presence of a religious symbol (the Star of David, a crucifix, etc.), given there are no other violations.

For all ad policies, see the Book Ads Acceptance Policies.

Restricted:
•  Commentaries on sacred texts (Quran, Bible, Bhagavad Gita, etc.) and educational or explanatory books  

about specific religions must be respectful or are otherwise prohibited.

•  Nonfiction books with a central theme revolving around a specific religion are restricted to keyword-targeted 
ads only (Sponsored Brands and Sponsored Products), using keywords relevant only to that religion or to 
religion in general. Advertisers of religion-specific nonfiction books cannot use interest targeting with  
Product Display Ads.
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