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Establishing the right keywords helps your titles appear 
in search results for the right readers. There are five 
keyword categories, which range from broad to specific. It’s 
important to initially select words from each group,  
and then optimize by performance.

Imagine that you were promoting a book called “Sample 
Lab Textbook,” an introduction to studies expected in a 
freshman geology lab. In the chart on the right, you’ll see 
examples of the types of keywords you would use.

Each title may address different needs for different groups, 
so try various ad types and keyword combinations. To 
target researchers who want to learn more about a subject, 
focus on complementary titles. To target educators who 
need supplies, teaching aids, or other resources, focus on 
related books and products.

Running a textbook ad campaign comes with unique challenges, and Amazon Advertising has insights that can help. 
Here’s how to reach the right audience for your textbooks at the right time.

Before you launch a campaign, it’s important to know your textbook’s target audience. This will influence almost 
every aspect of your strategy, including your ad copy, title curation, and targeting strategy. Most textbook 
customers fall into these three groups (or a combination of these groups): 

Students  Educators  Researchers

Once you’ve defined your textbook’s end user, you can design a 
schedule to reach them more effectively. The chart to the right 
outlines key events when each customer group is likely to  
purchase a textbook.

Keep in mind that your customers need time to study. Whether your 
key event is “back to school” or an exam deadline, you should start 
your campaign a few weeks beforehand.

In addition, customers also purchase textbooks while shopping for 
other products. So while the above key events should be your focus, 
it’s also important to keep campaigns running year-round.

Target audience

Keyword strategy

Timing

General Education, Textbooks

Competitive Related Textbook  
on Geology Lab

Relevant  
Niche Genres

First-Year Geology, 
Course Introductions

Author or 
Publisher

Similar Textbook 
Publisher

Title-Specific Lab, Earthquakes, 
Minerals

Key Events Target Audience

Entrance  
Exam Deadlines

Students & 
Researchers

Admissions 
Deadlines

Students & 
Researchers

“Back to School”
Students & 
Educators

Existing  
Seasonal Sales

Students & 
Researchers

Industry Events
Educators & 
Researchers
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Some audiences, like researchers, will conduct broad textbook searches related to their field of study.  
Other audiences, like students or educators, will look for specific titles based on their curriculum. 

To reach this audience, we recommend using a combination of all the Amazon Advertising offerings.

Special emphasis should be placed on these ad types, as these are best suited for this genre.

To effectively use Sponsored Brands and 
Product Display Ads together, it’s important 
to know their respective strengths:

•  Sponsored Brands excel at reaching 
students who may need more than one  
book in your catalog.

•  Product Display Ads are great at targeting 
educators who could be browsing other 
related items.

Amazon Advertising offerings

Sponsored Brands
Display several of your titles 
within one ad, and drive 
readers to your Amazon Store.

Lockscreen Ads
Reach customers on their  
device, where they’re already 
reading and considering 
other eBook purchases.

Product Display Ads
Within your targeted products, 
include ASINs for specific 
textbooks and products  
that are complementary  
to your own.

Amazon Stores
Build your own branded store 
where customers can shop all 
of your titles.

Sponsored Products
Target by keyword or product 
to appear in search results and 
detail pages related to your 
title’s subject matter. 
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