
2025 holiday 
selling guide
Sleigh this holiday shopping season 
with tools and tips to engage and 
delight your customers. 

Start prepping today to set your 
brand up for success!

Last year’s record-breaking Black Friday week 
and Cyber Monday holiday shopping event, from 
November 21 to December 2, was Amazon’s 
biggest ever. The event was also the largest ever 
for independent sellers in Amazon’s store, most 
of which include small and midsize businesses. 

Now, here we are with another holiday shopping 
season upon us. How will this season be for 
your brand?

In a global survey, 86% of respondents say they plan to shop online, and a national study 
says consumers are on the hunt for value this holiday season. Are you ready?

To make the most of what promises to be another exciting sales event and keep the 
momentum through the end of the year, your top priorities should be making your 
listings stand out, refreshing your content for the holiday season, and bringing the most 
attractive deals to shoppers.

Dive into our 2025 holiday selling guide for the tips, tools, and strategies to shine 
this year.

Sponsored i

Convert holiday shoppers

https://press.aboutamazon.com/2024/12/amazons-record-breaking-black-friday-week-and-cyber-monday-deal-event-was-its-biggest-thanksgiving-holiday-shopping-event-ever
https://press.aboutamazon.com/2024/12/amazons-record-breaking-black-friday-week-and-cyber-monday-deal-event-was-its-biggest-thanksgiving-holiday-shopping-event-ever
https://www.coveo.com/blog/2025-holiday-shopper-trends/
https://www.mckinsey.com/industries/retail/our-insights/holiday-shopping-trends
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Get ready for another big selling event with the resources on the 
pages of this guide and the steps outlined in the following checklist.
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Pre-Turkey 5: 

Set yourself up for holiday sales success
Make your strategy and product listings sparkle using robust analytics, Prime 
delivery, social proof, and compelling content—especially for your holiday launches. 

What you do in the weeks leading up to the biggest shopping season of the year makes 
all the difference. So get started now and leverage Amazon tools to plan your holiday 
product launches, get your listings shopper-ready, and leverage data to optimize your 
holiday strategy. 

Activate best-in-class delivery with Fulfillment by Amazon   

Take advantage of FBA incentives and discounts   

Unlock early social proof with Vine   

Enhance your product pages with A+ Content    

Build a winning strategy with Amazon Brand Analytics   
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Plan your holiday product launches 

The holidays can be a strategic time to launch new products, so leverage our tools 
to get your latest additions in front of the season’s high number of shoppers.

Activate best-in-class delivery with Fulfillment by Amazon
Shoppers come to Amazon not only for the wide variety of products and great deals, but 
also for the exceptional shopping and fulfillment experience. Shoppers know that they 
can get fast, reliable delivery on gifts, especially for Prime-eligible products. FBA lets you 
outsource order fulfillment and leverage Amazon’s global network of fulfillment centers. 
When a customer makes a purchase, we pick, pack, and ship their order. We also provide 
customer service and process returns.

Activating FBA for your new products can help you:

•	 Save on fulfillment costs: Shipping with FBA costs 70% less per unit than comparable 
premium options offered by other major US carriers, according to the Amazon Small 
Business Empowerment Report.

•	 Expand new product reach: Our network comprises hundreds of fulfillment centers 
worldwide, enabling us to deliver your new products to customers globally.

•	 Convert shoppers with fast, reliable delivery: Use FBA to deliver orders with the 
speed and reliability that customers love, which can help you increase sales and 
repeat purchases.

•	 Increase sales potential with Prime: 
Having the Prime badge increases the 
likelihood of your new products becoming 
a “Featured Offer” that can lead to greater 
visibility and sales.

•	 Free up resources to focus on your 
business: Let Amazon process orders, 
handle customer inquiries, and manage 
returns so you can focus on selling more 
products this holiday season.

For more planning tips and guidance to 
prepare your inventory for the sales event, 
get FBA's holiday readiness playbook.

62% of customers expect free 
shipping orders to arrive in less 
than three business days.1

Get started

1 RetailDive, July 2022

https://sellerreports.aboutamazon.com/p/1?initialSessionID=137-0927827-5053632&ld=NSGoogle)
https://sellerreports.aboutamazon.com/p/1?initialSessionID=137-0927827-5053632&ld=NSGoogle)
https://sellercentral.amazon.com/help/hub/reference/external/G4QH4XCRWUXRJBLY
https://sell.amazon.com/start/fba?ld=SEUSSOAGOOG-BFBA12122B-CLK-D&gclid=Cj0KCQjw4MSzBhC8ARIsAPFOuyUGmBZcCMI48WkkqH465DH75UlI_ytaKcxrhLbvddFEWH_bYb_RbVwaAlA1EALw_wcB
https://www.retaildive.com/press-release/20220725-survey-62-of-shoppers-expect-their-free-shipping-orders-to-arrive-in-3-bu/?initialSessionID=137-0927827-5053632&ld=NSGoogle
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Take advantage of FBA incentives and discounts
Customers aren't the only ones unwrapping discounts and deals this holiday season. 
With a range of discounts for new and existing sellers, you can launch new products 
quickly and affordably.

The New Seller Incentives program offers more than $50,000 in incentives to help 
new Professional sellers and brand owners succeed with Amazon—and help your 
new products succeed.

Learn more   

Learn more   

•	 Get 10% back on your first $50,000 
in branded sales

•	 Then get 5% back through your first 
year until you reach $1,000,000

•	 $200 credit for Vine

•	 $100 off shipments into the Amazon 
fulfillment network with the Amazon 
Partnered Carrier program

•	 $200 credit for fulfillment costs with 
Amazon Global Logistics

•	 $400 credit for inbound placement 
costs with FBA

•	 Exemption from low-inventory-level 
charges

•	 Exemption from storage utilization 
surcharges

•	 10% off fulfillment costs on the first 
100 units shipped with MCF

•	 $50 credit for Sponsored Products

•	 $50 credit for coupons

The FBA New Selection program qualifies you for several benefits that can help 
accelerate the launch and success of your new products. As an existing FBA seller, 
you must enroll in the program to participate. After you enroll, we determine 
whether you qualify for a fee waiver based on the eligibility criteria.2

•	 10% rebate on average for sales of 
eligible ASINs

•	 25% discount on Vine enrollment

•	 Inbound placement service fee 
exemption

•	 Free monthly storage for standard-
size ASINs

•	 Free monthly storage for  
non-standard size ASINs

•	 Returns processing fee waiver

•	 Automated global enrollment

•	 Fee waiver for an unlimited number 
of new-to-FBA parent ASINs

2 Holiday peak fulfillment fees apply from October 15, 2025, through January 14, 2026, for FBA, Remote Fulfillment with FBA, Multi-Channel Fulfillment, and Buy with Prime.

https://sellercentral.amazon.com/help/hub/reference/external/GWHQRT98SAZC29VQ
https://sellercentral.amazon.com/help/hub/reference/external/GWHQRT98SAZC29VQ
https://sellercentral.amazon.com/help/hub/reference/external/G4QH4XCRWUXRJBLY#wjz_cjc_jcb
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Unlock early social proof with Vine
With value at the top of shoppers' lists this holiday season, there’s no better way to 
showcase the value of new products that you’re launching for the holiday than with 
authentic customer reviews. These reviews provide honest and unbiased insights into 
the experiences of peers, offering a valuable form of social proof that can significantly 
influence potential buyers. 

Reviews also make your new products more discoverable in the Amazon store. A strong 
base of reviews doesn’t just build shopper trust—it boosts visibility.

With Amazon Vine, you can build that base of reviews even before you launch by 
enrolling in Vine early and collecting up to 30 authentic reviews before you make your 
holiday listing live. That means on day one, shoppers can see the Vine badge on your new 
product and feel confident that they’re getting an authentic and honest opinion from 
someone who purchased it.

Build product credibility even before launch

Vine Voices 
place orders

3 days

Product is 
shipped and 

delivered
2 days

Enroll in Vine

Vine Voices use and 
review products

7 days

Inbound first shipment
6-9 days

Create an  
FBA listing

Product listing and 
reviews go live

Example timeline is not representative of every brand’s timeline to enroll.

Best practices for Vine implementation

•	 Enroll early: You can enroll in Vine as soon as you have an FBA listing and inbound 
product into FBA, which means you can start collecting reviews before launch.

•	 Spend time on a high-quality listing: Focus on making a strong listing to not only 
provide value to shoppers but also increase your chances of higher-quality reviews.

•	 Review for accuracy: Before submitting, be sure to check your details, as you can’t 
edit a product variation or update the units enrolled in the program once you submit.

Vine is available to professional selling partners and resellers, including sellers with heavy 
and bulky ASINs. Learn more about seller and product eligibility

Enroll in Vine

https://sellercentral.amazon.com/help/hub/reference/external/G92T8UV339NZ98TN?initialSessionID=137-0927827-5053632&ld=SDUSSOADirect&pageName=US%3ASD%3ASOA-tools-vine
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fvine%3Fref%3Ddl_vinesc_en_202403_envi&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.lAVt6d1XAIIfYKhin-viNvD1umbodKR75-NZPbcnlXipf_8zpo-W5w.x2CzbrYT9a_4EkvA.qIWf9cbkCo9NvmZhEY2vb3PJQ4UG7r9LVHwU92Zi7gqfIeDEuZi7Wh9_caqewZJKKjx9bfnwOjOh7X9FXTneXq1iRrKATJVESgKmGVSjqB9xzq8cpq5MqRMgUnZ1V4tr5TsC8-qlzSC-RLJkWpGUXyyqcPytckONTajgSSw2--xZzLOIq9jDw_0Kvbc_b5o0vyn__brxQw.IDYLTisS2KaXJFmYAVvg6w
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Get your listing primed for holiday shoppers

Enhance your product pages with A+ Content
Maximize your holiday shopper conversion rate by showcasing your unique product 
features and brand story with A+ Content. Basic, Premium, Brand Story, and Shoppable 
Collections give you flexible ways to educate and inspire shoppers. Start building now to 
make the most of the Turkey 5 shopping days.

Verify the eligibility criteria and refer to the A+ Content Best Practices Guide.

Educate

Tell your brand's story 
with banner images that 
showcase your products 
in use. 

Convey product value 
by sharing specific 
information, like sizing, 
materials, or how the 
product is used to help 
shoppers make confident 
decisions. 

Optimize

Address customer 
feedback and purchase 
barriers with Q&A modules 
and pull key insights from 
customer reviews and 
communications. 

Improve discoverability 
with high-quality text 
as overlays rather than 
embedding within images. 

Convert

Shoppable comparison 
charts and collections 
feature your products' 
prices, deal badges, and 
links directly to product 
pages, shortening the 
purchase journey.

Brand focused content

A+ Content best practices:

https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fhelp%2Fhub%2Freference%2FG202102930&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.jCdP85CCNq7jjHKSbE5BPsKM111j3w4n7__dwAUEhE1RWX914NX_zQ.qWZrHS_x_T2BlSEt.P4fcqKtVecs_3cojM3vbFLZK-3XIuJN7gY6Wh2wNprGYoz5Zskt2sekNKFXUSZBj5oGuks1y7gYZPZYyjQJx3QOo5WZuwzqy83SojpIr1FakqFVSZyT6Z1RYjpIkPYEKYK_FBYTN8VZahII7G63GpTk001HOkc-_ushFhsFrK3BYVpLqk_PWyO07Rex59Dk290f3zXBIug.eFFtc-2y8K3th9gKdeiqTA
https://go.amazonsellerservices.com/aplusbpg_EN_202303
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Make your listing and check it twice with these tips:

•	 Get started now: If you're short on time, try using the Generative AI tool in Content 
Manager to kick-start your A+ Content creation, including images, text, and videos.

•	 Leverage Shoppable Collections: Spotlight your holiday releases, deals, and other 
unique collections to maximize your cross-selling opportunities during the event. 

•	 Unlock Premium A+ Content: If you want to take advantage of the Premium A+ 
features for the upcoming holiday shopping season, you need five approved projects 
published within the past 12 months and your Brand Story published across your 
entire branded catalog. 

•	 Keep your layout dynamic: Leverage the variety of modules to help keep shoppers 
engaged. Double-check that the text is readable, images are sharp, and videos are 
working properly.

•	 Help shoppers make informed purchase decisions: Use modules and text to address 
shopper needs and answer frequently asked questions proactively.

•	 Diversify your imagery: Show photos with different product angles or uses so 
shoppers have a better understanding of what product they’ll receive if they purchase.

Create A+ Content

https://go.amazonsellerservices.com/APlusGenAI_EN_2024
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fenhanced-content%2Fcontent-manager%3Fref%3Ddl_aplussc_en_2024_adap_puin&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.1VEexcougUZmdY1ItvDfM8CqHB8eWX7pmp3gHUzfoPOdN1ySv5HmiQ.Ei3rf78XVJ8vEePJ.eqXbtrmuoJwXfEkPduS2nQ2yvujq8CsyEZ2_SH5_Y2DZa3dzdVrfiOPPH3FFGayYzxsrOp88QJUxfKqSBMTE35eCwVZSp4oyiHzuYPuWp1yxC2CExF8IEe1BsRnYnbkxCGQTV9k9lhezx8hQYzHTdW_m6w7OpEhNAVtzCbXu4mckL1AusOwWBgRuskH-3uCevRXoWzn-.lDDXvTsUMa7HNH3SHZMCBg
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Wrap up your holiday strategy 

Build a winning strategy with Amazon Brand Analytics
Create a plan worth toasting to by diving into actionable data and insights that can 
inform your holiday sales strategy.

Available to brands enrolled in Brand Registry, Amazon Brand Analytics dashboards 
are powerful tools that can help you understand consumer behavior, connect with 
customers, and grow your business.

Here are some tips on how to make the best use of Brand Analytics for this 
holiday season:

•	 Engage and acquire new customers: Put your best foot forward to ensure you 
are capturing shopper attention and driving conversions on your products. Use 
the Search Catalog Performance dashboard to identify ASINs with high traffic 
(impressions, clicks) and high sales (purchases, conversion rate) to understand 
consumer demand. Determine which ASINs are driving awareness of your brand in 
the Amazon store and which to focus on. You can copy and paste an ASIN into the 
“ASIN View” of the Search Query Performance report (for the same reporting date 
range) to understand which shopper search terms are driving the most traffic and 
sales to your listing. Use this data to update your listing titles, bullet points, and 
advertising campaigns with these search terms.

•	 Get an edge over the competition: Understand who your top competitors are on a 
selected search term and how your products measure up. You can click on a search 
query within the “ASIN View” of the Search Query Performance dashboard to drill 
down to the top 10 ASINs for the selected 
query. You can compare your detail page 
quality, pricing, and keyword relevance for 
holiday shopping optimization.

•	 Grow your business: Identify bundling 
and cross-selling opportunities to acquire 
new customers and drive repeat purchases. 
Use the Market Basket Analysis dashboard 
to see which products Amazon shoppers 
(in aggregate) most frequently purchased 
at the same time they purchased your 
other products. Use the Repeat Purchase 
Behavior dashboard to strategize and assess 
your marketing campaigns to drive repeat 
purchases and acquire new customers.

Get started

Product sales

61%

https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-analytics%2Fdashboard%2Fquery-performance%3Fref%3Ddl_abasc_en_2024_abac&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.vd_nDvbbnF88FUWtkUdBtGb28YDx6C4l8jtSYdVpccCqCizpWIW1jw.4ID1cX1tvVqw9sv3.4cQ9jsiwfxGDo8VXNH2qSTj7onPM7P6Jb892hgzQbTroNmygcty90MEj7DipXl5X9b6iwIPSQkOQ-56mst7j5qpZ4unqCly1AGZaFsrhOYsp3RkpvJ8o_WlQHKJkJTEoIATNbkvZZyEzU8qxxA9tB19v0g-M1ly5vEE1x9urOAxEXVqRC5ZD1h3FSW_BSLwqQFptzExF.hDQcHrJXpEwOa4rE73z0FQ
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-analytics%2Fdashboard%2Fquery-performance%3Fref%3Ddl_abasc_en_2024_abac&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.RJH_IjlBxttTaYj8SdxNJ5u5eGCXEGZd35-Yc4DWWhfw0dsxcUt2NQ.VoLJHURRXt07pt0z.55CZaTJRLwokEslosWTE3RoPIlFpHwheY5t8SYATirpwF09EadKRvGmwDQ-CJhAXAjJcuZo4NMdeqr9HlD6ODVjx_znojKtJg7c7t9MmRfyrSQmtxHE_6CE05G7VPo34K_GOTI4-47tPD-qa0fMMwXVTDlKuCjLggjxdLjgD1LlUM_p2HbdCuYImCltlCLghFeF1G4xD9g.vQ32DgCEbEmEsfgKyZfvHA
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-analytics%2Fdashboard%2Fmarket-basket-analysis&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.Tlc4w0S7zjWYbh2g2swK54uCOCsbc4Wj7276w-jtSherPJYCFPI2Hg.ICH4azUs5xpsc_qz.3b-xD7e5dBUAVguK_d-869VA4rvw7l8y2svwjyfVWcZvNBRkNhNvUEHWiP064aouc6UJ0hFXCg9_n8NP_ZChh1db0JJswrUACs5Vx4bGbhjaeAQQIOccXXtc7F99B3SvGCGssO2uDtjAupaPctV2q-JXy8rtBdv5ji95GBRkjeK4ViyfOrfsArVV1U1o9EE3NN0S3cMdYg.EcFCxzMJyJCQZ5HPiOaRQg
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-analytics%2Fdashboard%2Frepeat-purchase-behavior&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.FKhS3e3jz1STKhoYl5i9hHM1nK0BP35q2-2F6tGDFAyAhahQ9nuS-g.-HqbPL6uw50Qvg15.VLvcvvjAsZGkMfMT4xCY_TSJvi5rnqqwV5jYB37ArfkaxBgbTu6ObUljzrA3jznyu4QuTDpw5AWyLngSfL0mBLdGr19_B_tXw8-xFzB07WZ76ftLjVtg7AL_pF-LQ-r62gaBVvJN-PkjheuZApBbOo801mcPnda5oepbP8F3l9dE-zFpPCoLc5_LswHHF8X3nx2HwtjCeA.R30i7vL4U7mGcCSBlWim3Q
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-analytics%2Fdashboard%2Frepeat-purchase-behavior&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.FKhS3e3jz1STKhoYl5i9hHM1nK0BP35q2-2F6tGDFAyAhahQ9nuS-g.-HqbPL6uw50Qvg15.VLvcvvjAsZGkMfMT4xCY_TSJvi5rnqqwV5jYB37ArfkaxBgbTu6ObUljzrA3jznyu4QuTDpw5AWyLngSfL0mBLdGr19_B_tXw8-xFzB07WZ76ftLjVtg7AL_pF-LQ-r62gaBVvJN-PkjheuZApBbOo801mcPnda5oepbP8F3l9dE-zFpPCoLc5_LswHHF8X3nx2HwtjCeA.R30i7vL4U7mGcCSBlWim3Q
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-analytics%3Fref%3Ddl_abasc_en_2024_abac&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.7GhGHjqBqlIT51ZZJE7JYIivmyFIqXlILesDtfbrToTBEyJmYnuz2A.yTYpjUUuO8z1DA7H.vhAR3kNgrZbBgppPOS5SL7SygBaHROXUweQlAaIoEcM0UbIsh2wyXwdk3rVDdjLbbLm0M_iLfGHP9tVyw-oWr3E-xr33D331jauXLOoXOdNl5Vae1UZ6V3VUrv54co3u_AAFYOt2nUK4yU69c4Ndd61Bz01nuQkHPmJDzGMS_OYIY5S5Q8SoASKIl6A6t7EMTJxkTy4R.dzh7ZZ1a1QALo2lrDbfaLg
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Earn bonuses on external traffic with Brand Referral Bonus   

Showcase your products with shoppable videos   

Create audience-tailored promotions and coupons    

During Turkey 5: 

Engage and convert holiday shoppers
It’s time to shine: Boost traffic and sales of your products in the Amazon store 
with tools that bring cheer to both shoppers and your brand.

Now that you have your new product launches ready to go, with stellar listings, fast 
fulfillment, and authentic social proof, it’s time to get your new and existing products 
in front of shoppers. Use promotional tools to drive traffic and sales—and maybe even 
earn a bonus.
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Send traffic to your holiday deals

Earn bonuses on external traffic with Brand Referral Bonus
In preparation for this holiday shopping season, you may already be maximizing your 
marketing efforts on and off of Amazon. So why not make those marketing dollars go 
further? When you drive traffic to your products on Amazon through the Brand Referral 
Bonus program, you can receive a gift for yourself: a bonus averaging 10% of qualifying 
sales of those products.

Anker built a strategy to help drive sales 
and increase its bottom line with Amazon 
Attribution and Brand Referral Bonus during 
events such as Prime Big Deal Days. 

Read more  

The team at Honest Paws saw 12% conversion 
rates and sometimes $12,000-15,000 in sales 
on a single link.

Read more  

Lumineux sold $2.1 million worth of products 
in a Deal of the Day, including $1 million 
through Brand Referral Bonus and Amazon 
Attribution links. With the 10% bonus built 
into the Brand Referral Bonus program, 
Lumineux earned $100,000 back from Amazon 
in addition to its standard revenue.

Read more  

The team at Spigen gained access to new 
insights that helped them evaluate product 
interest, product purchases, and customer 
preferences. These insights were used to 
identify where to increase marketing budget.

Read more  

Learn how to earn a bonus

Check out how these brands are bringing in traffic and bonuses: 

https://go.amazonsellerservices.com/Anker_EN_202403
https://sell.amazon.com/brands/case-studies/honest-paws?ref=dl_brbsc_en_2025_crca
https://sell.amazon.com/brands/case-studies/lumineux?ref=dl_brbsc_en_2025_crca
https://sell.amazon.com/brands/case-studies/spigen?ref=dl_brbsc_en_2025_crca
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-referral-bonus%3Fref%3Ddl_brbsc_en_2024_crca_eabo&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.QE67aVcwaQ0SZqSPkN96V-GfF7RJyO4PUfukUb-iFQXgJJdE3P3AHg.lTKKh0syrhYJNd8k.OD9f4wTspQFEB0uGzei6knzyVfUdkQPok2SkW0cXV3QxytZJM4TaNAG21HXBuZXcVPZYWRDl3QeNV6mpl_M4yYU_EFVzFKLl9GPodJR_bYvmytIQFXDAC6IsdzYE4hZ7eipaiee2IgjOeBmY7kkuOxJNeWlnlAAiQJjW_HTDH_6QguDzbhhQXG_Qzz5lm9DZfjUDhRk.q2S6O7moBCHO_BTJC42uMA
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Spotlight your products to drive conversions

Boost holiday sales, minimize returns, and encourage repeat purchases with 
promotional tools that reach and engage high-intent shoppers.

Showcase your products with shoppable videos
Shoppable videos, also know as detail page videos, can be a powerful conversion tool this 
holiday shopping season. In fact, product detail pages with videos added saw a 23.8% 
increase in sales, on average.3 These videos live in the Media Block on a detail page next 
to the main imagery; they can also appear below the fold and in search.

Keep in mind that your videos don’t need to be high-budget productions. Your shoppers 
care about the quality of your content, but that doesn’t mean content creation needs to 
be complicated or expensive. But if you don’t already have videos to add to your product 
pages, make sure to get started right away, because video production can take longer 
than other marketing content.

Shoppable video best practices:

•	 Diversify your video content: Provide videos that address multiple consumer 
needs. For example, some shoppers may need assembly instructions, while 
others may want to understand what makes your product different from your 
competitors.

•	 Make use of existing content: Leverage any existing content from your social 
media platforms, brand websites, and existing content library to enhance the 
Amazon shopping experience.

•	 Feature purpose-built content: Most importantly, focus on creating 
informative and authentic content that aids with pre-purchase decision-making 
and/or post-purchase product use.

87% of people report that watching a video has influenced 
their decision to purchase a product or service.4

Get started

3 Amazon data US January to June 2024
4 Video marketing statistics 2025, https://www.wyzowl.com/video-marketing-statistics/

https://sellercentral.amazon.com/creatorhub/video/library/ref=asv_SP_HBRG_UMVQ425
https://www.wyzowl.com/video-marketing-statistics/
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Create audience-tailored promotions and coupons
Brand Tailored Promotions and Coupons can be used as part of your marketing and 
promotion strategy during the holiday shopping season to create jingles of excitement 
around new and existing products that can benefit from the consideration boost.

With Brand Tailored Promotions, you can create promotional codes for your past and 
prospective customers (Tailored Audiences). The promotional discount offered can range 
from 10-50% off and can be offered on all ASINs within your brand, or only on a specific 
set of ASINs. Use Brand Tailored Coupons to engage your past and prospective customers 
(Tailored Audiences). Create standard coupons featuring either a percentage-off or 
money-off for specific products (standard coupon fees apply).

1.	 Activate Brand Tailored Promotions and Coupons to re-engage your past purchaser 
audience segments, like repeat, top-tier customers, and more, with discounts to keep 
your brand top-of-mind with customers. Audiences are refreshed weekly, allowing you 
to retarget new customers for future promotions.

2.	 Convert your prospective customers into purchasers by offering your potential 
new customers and cart abandoners 
audiences discounts.

3.	 Leverage increased event traffic by 
creating post-event retention offers 
for holiday shoppers who browsed 
your offers, but didn’t purchase 
during the sales event.

PRO TIP 

Access audiences outside your brand’s 
current customer base. The in-market 
customer and complementary product 
remarketing audiences help you reach 
potential customers who haven’t 
discovered your brand yet.

50% off coupon applied
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DON'T FORGET!

After a Brand Tailored Promotion 
is complete, you can review its 
performance at the ASIN level, 
including sales, redemptions, glance 
views and conversion rate per ASIN.

Learn how CRBN builds customer lifetime 
value with Brand Tailored Promotions. 

Watch video   

Brand Tailored Promotions Brand Tailored Coupons

Discount location in 
Amazon store

Search, Product Detail page, 
and Brand Store

Search, Product Detail page, 
Coupons page, in cart

Product applicability
Entire brand catalog except 
if ASINS are excluded  
(up to 100)

ASIN-level

Stackable with other 
discounts Yes Yes, stacks with BTP

Minimum audience 
size requirements 1,000+ 1,000+

Fees No fees Standard coupon fees apply

Discount value 10 - 50% Money off or 5 - 50%

Redemptions Limit of 1 unit redemption 
per promotion

Sellers can choose the limit

Get started with Brand Tailored Promotions

Get started with Brand Tailored Coupons

https://www.youtube.com/watch?v=Svh09rzFAPA
http://sellercentral.amazon.com/brand-tailored-promotions?ref=dl_btpsc_en_2024_crpm
https://sellercentral.amazon.com/coupons/create-coupon?ref=dl_btcsc_en_2024_btc
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Turn insights into more sales with performance analytics   

Stay informed during shopping events   

Re-engage customers with post-holiday outreach    

Boost visibility with Sponsored Products   

Post-Turkey 5: 

Keep the holiday spirit—and sales—bright
While others may slow down after the holiday rush, take advantage of additional 
tools to keep the sales momentum going through the end of the year.

Tap into learnings from Turkey 5 to adjust or double down on your strategy for the rest 
of the year. And then leverage tools to re-engage existing customers and drive traffic 
as excitement and shopping activity slow down after Cyber Monday. Don’t forget about 
the remaining 60% of holiday shopping that happens from here on!
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Tap into learnings to keep sales flowing

Unwrap the ultimate gift of insights into how each of your products did this holiday 
season so you can scale successful ones and make strategic adjustments. 

Turn insights into more sales with performance analytics
Amazon Brand Analytics can help you better understand how your products performed 
during the holiday selling season through aggregated customer search and purchase 
data. It contains multiple dashboards that you can use to make strategic decisions to 
optimize your products' post-holiday sales. 

1. Get key metrics with the Search Catalog Performance dashboard: Gain insights
into how many times your products appeared in Amazon search results, as well as
key metrics like clicks, card adds, and more. With these, you can learn how customers
engaged with your products throughout their holiday shopping journey.

2. Understand how customers search for
your brand’s products with the Search
Query Performance dashboard: This
dashboard lists the top queries that led
customers to your products and shows
a breakdown of your brand’s share of
performance compared to overall query
performance, which can shed light on
how shoppers are finding your products.

3. Encourage return buyers with the
Repeat Purchase Behavior dashboard:
This dashboard shows how often unique
customers placed multiple orders of the
same product, which can give you a leg
up on deciding which products to focus
on after the holiday season.

4. Increase orders with the Market Basket
Analysis dashboard: This dashboard
displays the top three products
customers most frequently purchased
with the products you offer. With this
information, you can make decisions
about products you might want to add
or remove from your inventory.

Get started

Amazon Brand Analytics

View by: Age | Household income | Gender

PRO TIP

Use the Growth Opportunities tool 
for data-driven recommendations, 
including the top 20 ASINs to prep 
for Turkey 5, to maximize visibility 
and sales potential.

https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-analytics%3Fref%3Ddl_abasc_en_2024_abas_abac&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.PiBezkOAgbrWWr4Ah32FVdy_JyO5RSUW3v9WtRV264YMkJuXbiExng.1hYLwlD6mFyPHAMv.xG7C8TVCCaKXt9xoEH8rBA6xwD02XrKh7BuYi85jAAmNPgLdKtKGURtG91UFeLY6zXRpsQ2UARDNF9hcnEHN-Vu7ekhs4mNHU70LDGkb3RIGhiUaOq8q-EpfgnGVGdnrdhwgylqfy0S3RDIKiFrF6FnpH-vq6wpkh6VbYsOtfPp6AU2wKWjmeHFws95PtGmnbMQzA0jz.YsreufP45SekmPLQYA6sUg
https://sellercentral.amazon.com/grow/ref=xx_MYG_dnav_xx
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Stay informed during shopping events 
Make sure you’re up-to-date and getting the most out of all of Amazon’s shopping events 
and track your brand-building progress.

Visit the Build Your Brand page in Seller Central to explore the brand-exclusive programs 
designed to help you build a differentiated brand and 
achieve your business objectives.

Want to know how your brand is performing so you can 
compare it to your results after the holiday shopping 
season wraps up? Head over to the Brand Building 
Metrics on the Build Your Brand page and start tracking 
and measuring these efforts, with eight key metrics to 
measure your brand’s performance.

Explore the page

Your Brand Building Metrics:

Branded Search Ratio: Gauge 
the strength of your brand 
recognition and determine 
how your marketing efforts are 
driving shoppers to search for 
your brand by name.

Star Rating: Better understand 
the overall shopper perception 
of your brand’s products and 
quality.

Brand Conversion Rate: Get 
insights into how well your brand 
and product listings convert 
shoppers from considering your 
product to purchasing it.

Repeat Customer Ratio: View 
a measurable reference for the 
trust and quality your brand has 
built, resulting in loyal customers 
who keep coming back.

New to Brand Customers: 
Evaluate how many new 
customers are shopping your 
brand.

Sales from Repeat Customers: 
Review the brand loyalty you’ve 
built by seeing what percentage 
of your sales are driven by 
repeat purchases by customers.

Click Through Rate: The 
percentage of clicks from 
search/total DP impressions at 
a total brand level within the 
reporting time-frame.

Detail Page Impressions: The 
ratio of clicks to detail page 
from search results by number 
of times the ASIN is displayed in 
search.

Build Your Brand

View Star Rating

https://sellercentral.amazon.com/build-your-brand?ref=em_bybsc_en_202506_vibyb_clbyb
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Nurture relationships with new and existing customers

Re-engage customers with post-holiday outreach
If you did everything right before and during Turkey 5, you’ve likely built greater brand 
awareness, brought in some sales, and even gained new customers. But to keep driving 
sales and even customer loyalty, don’t forget to nurture those new relationships and stay 
engaged with your existing customers. Just because the holiday shopping season is over, 
it doesn’t mean sales and the customer experience are over.

Two tools can go a long way even after the holiday shopping season: Brand Tailored 
Promotions and customer reviews.

Use Brand Tailored Promotions to engage and convert 
Inspire new customers to come make additional purchases by offering promotional codes 
for your brand catalog with Brand Tailored Promotions. Consider engaging your recent 
customers, those who represent the most recent 5% of customers in the past 12 months. 
These audiences are refreshed weekly, so your customers from Black Friday and Cyber 
Monday will be included. 

Want to take it a step further? If you’re looking to boost sales by the end of the year—
maybe you need to clear out 2025 models, for example—consider offering promo 
codes and discounts to customers who are likely to repurchase from your brand, such as 
promising, top-tier, and repeat customers.

Use customer reviews to resolve and enhance 
Read and respond to reviews for a deeper 
understanding of customer sentiment with the 
customer reviews tool. Customer reviews can 
help uncover insightful product usage insights 
and strengthen connections with customers. We 
recommend resolving critical reviews (those with 
fewer than three stars) every 30 days so your current 
and prospective customers know you appreciate their 
business and support.

Create new promotions

Go to the reviews tool

Customer reviews

New review

30 global ratings

https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-tailored-promotions%3Fref%3Ddl_btpsc_en_2024_crpm&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.myH1FOc1PrixcgR7or4LSnj8N5_1uObSSZzIdSSmGyPZvmMZmI4pQw.vzv2Jw02mtvzz2Bs.emjwvXsQZWTX7VMVxHRvmytI7KPxRC5YNd1yWHgZ3WNoY5R47xBBIqSMqo81Nhh4IJzjabHxfzsf8xEhfx8rJVlpHhDpwYHpuo7VJRMNGFvgon5IP9e5UHOoEMIK_3B59pB10uHCn3D5u0fg3E9vRCNwAGS-TUbqU4EIANlYkHbhaNFrArXhSIcqarqb0N2Kb-XJlCg8DwE.pLIMB7hkVpQoLBKeGK6m7g
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-customer-reviews%3Fref%3Ddl_bcrsc_en_2024_cobu&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.qpQdyYo7xLifxciogQboo3uzeJnBN3e6WF30z-9DrLf19G-JFHLAJQ.gjzYmhYpG_M0pshN.WYXpoy1LpQwwC-CY7dexEO3RRknUdcyHlLU7lgWtLgQkIqHLIqAiMaXNQZgZspr1nmIzGpz3peXYTPpWJy_RqArA_FHHhgKR33gnOyfdredBTt83uqR5O2u27zq9oqtC6wqODkSVkYrJV1msWqV-tETtT1MipZwSaFj7RpCKJv5AcQPZ4L-5byZ4ekszjj07EDiI7M-fvA.hDKgZqY9iHC6gRJIk1S-vg
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-tailored-promotions%3Fref%3Ddl_btpsc_en_2024_crpm&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.3hNSOfXYIIDz0U9Q-nXiRGZWnm5scxMpPSjV_Ne6oH-JamgegN06Qw.mwK5YANSgV9bUP6F.N0YR2Dw8FMrWrYf6CetRpVmKAD-XDqoiwV71hB3k6POOstdEKw9LcflimFGtA9J1HA2LFxvKg1FVw4eEyxRYBMg7t4McHqZZLO6l18-3WEEdIU8-JLIMIvtmpmKzLX91PdP1pB-fUIQ1m5TT3_KkjisRbZxPfjKZnk4SSc3wJz57jMu2Fv5MlZqhNgGfVi_tbNKVOU31.3h3-FseYcNLoc2IdMhQwCQ
https://sellercentral.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.pape.max_auth_age=0&openid.return_to=https%3A%2F%2Fsellercentral.amazon.com%2Fbrand-customer-reviews%3Fref%3Ddl_bcrsc_en_2024_cobu&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=sc_na_amazon_v2&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=sc_amazon_v3_unified&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.zmr7yL_MyKwuXbMbAk_5cvg5mHZmiolhjeku9fCR_hZc_pVD9SeDGg.dXeIDLGBQC7xFS-i.tV86AhQ09ewgl71bGWP8_p-xCma-Ez0iUJhkq-_GRSIJpRVyAMwqZ5WvU8NRdFMWz5qiI02DmnJ5iJEZC8WZq4P_sxi7msLHQma-YnPgfzrKiO2BJAs2ddrAQ7ksp6wYqZgqiZVpBkJKTv9QAg0Br68MSZTF-tUd_d0unGH-psbgD_Ag195sjWRjTy0hm6FJyDItyEGB3A.Um1gEudN7I2_y8ReS53SkQ
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Keep shoppers dashing to your products

Boost visibility with Sponsored Products
Don’t let the sales melt now that the holiday season is over. There’s a cost-effective and 
insight-driven solution that can help drive continued traffic to your products: Sponsored 
Products ads. 

Sponsored Products are cost-per-click ads that help you promote your products, increase 
sales, and improve brand visibility across Amazon and select premium apps and websites. 

Even if you’ve never advertised before, you can create a campaign in just a few minutes. 
You select your products to advertise and choose keywords to target, or let Amazon’s 
systems target relevant keywords automatically. You control how much you want to 
spend on your bids and budgets, and can measure your ads’ performance. When shoppers 
click your ad, they are taken to the advertised product’s detail page.

Best practices for a Sponsored Products campaign

•	 Check if your products display the featured offer.  
The featured offer is an automated window that appears at the 
top right of a product detail page above the Buy Now button.

•	 Price products competitively. Shoppers may be more 
motivated to click on your ad and ultimately purchase if you 
offer affordable prices for your products.

•	 Make sure your products are in stock. Especially after the busy 
holiday season, sure you still have plenty of inventory available. 

•	 Pick products with positive customer reviews.  
We recommend advertising products with 
five or more customer reviews, plus a 
rating of 3.5 stars or higher.

•	 Feature four or more high-quality, 
zoomable images. Images can show 
your product from different angles and 
highlight important details. They must be 
at least 1,000 pixels in height or width to 
enable the zoom function.

For a full-funnel holiday ads strategy, get the holiday marketing guide.

Go to Amazon Ads

Sponsored i

Advertisers saw an increase of 
57% in sales using Sponsored 
Products during the holiday 
gifting season, when compared 
to average category growth.5

5 Amazon internal data, BE, BR, CA, DE, ES, FR, IT, MX, NL, PL, SE, UK, US. Baseline period is 11/24/24 - 12/07/24, tentpole period is 12/08/24 - 12/21/24. Analysis includes 
advertisers who spent at least $1.
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https://advertising.amazon.com/events/holidays?isSSO=true?ref_=2025_BFCM_ASG_3P_guidehub_
https://www.amazon.com/ap/signin?clientContext=133-4511504-1868441&openid.return_to=https%3A%2F%2Fadvertising.amazon.com%2Fcb%2Fsp&openid.identity=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&openid.assoc_handle=amzn_bt_desktop_us&openid.mode=checkid_setup&language=en_US&openid.claimed_id=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0%2Fidentifier_select&pageId=amzn_bt_default_ui_global&openid.ns=http%3A%2F%2Fspecs.openid.net%2Fauth%2F2.0&ssoResponse=eyJ6aXAiOiJERUYiLCJlbmMiOiJBMjU2R0NNIiwiYWxnIjoiQTI1NktXIn0.NSj1tsyYe0e0HoZ3Hsta3pizlLXkrMxXDmqdx6jr0KTakCSZkuHAkg.1hgO5MX-csKNJofy.g_j4u3Vv7ZWBpCgtMEKgQc6p9q8walU0d0bBvWK9WPTD541ummRKXWb8SCkig1useLH0_txmEXoIg1gGruybFIEwgrXisbOYDi4-abSEnrmvEnP1fwlpRutbx3W_rQIt_yGwJoixyXu68m36MWfNfCWDP18RhrBgHWB396ZC_2Z8k0vLt4Oe_FartoheoO-Ksf-b5LtC.xuOUjAuK29CxNaM5I4nwWQ
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