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Amazon 
Overview



Global Prime members 2

100M+
Active Accounts1

300M+
Harris Poll 

reputation quotient 3

#1

Amazon Confidential  | Sources: 1. Amazon Internal; 2.  Amazon 2017 shareholder letter; 3. Harris Poll reputation quotient poll



All 8 countries in Top 25 Gross 
National Income

Statista 2018; ComScore, July  2018, Nielsen Digital Content Measurement, March 2018; Gross National Income, World Bank Atlas, Aug 25, 2017

22M 

204M

17M 

36M

29M

20M

23M

20M

#1 Ecommerce Destination in all Advertising locations



²ƘŜǊŜΩǎ Your Audience?
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Customers come to Amazon for more than just shopping   

Amazon Confidential

Researching 
products on Amazon  

Watching shows on 
fire TV

Streaming 
movies on 

IMDb

Unpacking their latest 
purchase 

Browsing other sites 
and apps 

Reading a 
book on 
Kindle 



8 Amazon Confidential  |

!ƳŀȊƻƴΩǎ ŀǳŘƛŜƴŎŜ ǎƻƭǳǘƛƻƴǎ leverage billions of first-party insights  

PartyData
1st



9 Amazon Confidential  |

!ƳŀȊƻƴΩǎ ŀǳŘƛŜƴŎŜ ǎƻƭǳǘƛƻƴǎ help you reach your most relevant 
audienceat the right time (towards conversions)

First-party sourced Scaled Dynamic Cross-device 

Source: 1) Q4 2018, Amazon internal, active WW customer accounts represents accounts that have placed an order in the preceding 12 months period 

WW active customer 
accounts1

300M+



User Behavior 
& Funnel
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75%
Demand you might be ignoring if you only reach 
customers researching the brand or category1

5ƻƴΩǘ ƛƎƴƻǊŜ ŎǳǎǘƻƳŜǊǎ ƴƻǘ ǊŜǎŜŀǊŎƘƛƴƎ ȅŜǘ 

Amazon Confidential  | Source: 2017 internal benchmark based  on 40 advertisers 

69%
Customers do not know what to buy when they 
come to Amazon Homepage 
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81%
of consumers enter a shopping 

journey knowing 9 brands

Creating a memorable experience is important to brand building

2 to 3
of those 9 brands are actually in 
ǘƘŜ ŎƻƴǎǳƳŜǊΩǎ ŎƻƴǎƛŘŜǊŀǘƛƻƴ ǎŜǘ

4 in 5
of shopping journeys end with 

consumers purchasing a brand in the 
initial consideration set

Amazon Confidential  | Source: Quantcast study of 2,561 consumers in the US, UK, Australia, France, Germany and Italy across 8 different categories,Nov 2016
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Consideration Purchase LoyaltyAwareness

!ƳŀȊƻƴΩǎ {ƘƻǇǇŜǊ CǳƴƴŜƭ

Target audiences who are 
not browsing your category

Shoppers in the aisle but 
not browsing your brand

Shoppers who are browsing 
your brand but not purchased

Previous shoppers who have 
not repurchased your brand


