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Amazon Small Business
Digital Adoption Research Key Findings
The Marketplace Gap

South African SMMEs are digitally engaged, but marketplace adoption is a big opportunity.

Among active online sellers, where do they sell?
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The Post-Sale Challenge Women-owned
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Women business owners report lower
access to mentorship, compared to their
male counterparts.




Al Adoption is Widespread but Shallow

Al Application Among South African SMMEs Barriers to Al Adoption
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Disclaimer: The research in this report was conducted by World Wide Worx, an independent technology research organisation, on behalf of
Amazon. The findings are based on a survey of 1,400 South African small and medium retailers. The data and analysis are those of World Wide
Worx and do not necessarily reflect the views of Amazon. Any use of the data should credit World Wide Worx.




