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Amazon DSP enables more relevant ad moments
through unique differentiators
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Inamarketplace obsessed with data, Amazon’sinsights on

shopping, browsing, and streaming stand alone

amazon

O
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U.S. Households
reached by Amazon’

EZ] >70%

Fully anonymous traffic that can
be reached in relevant ways?

amazon publisher direct : fi re tV

1B+ I\ 200M+

b Sy .
Monthly audience reach “‘? - V Fire TV devices sold
via a direct path to globally*
premium publishers?
Source: 1- Nielsen Media Impact, Monthly Reach, A18+, Amazon Total Revised (PV, FTV, Twitch, IMDB,Amazon.com), 2- APD: Amazon Publisher Direct: 1B Audience re AMAZON CONFIDENTIAL

and estimated unduplicated multi-channel reach. Analysis does not guarantee future results. Amazon internal, September 2022. Aggregated average results are bas
indicative of future performance, 3- Amazon Internal, sample 144M 3rd party bid requests, US, 2023, 4- Amazon internal, 2023, WW



Build your best audience with unified signals

Reach incremental audiences effectively by connecting with audiences that are relevant to your brand

By combining Amazon’s unique
audience insights in Amazon
Marketing Cloud (AMC) with your
own first-party data, advertisers
can build custom audiences that
help deliver relevant outcomes.

Amazon
Marketing
Cloud

Advertiser
first-party
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Reach relevant audiences across the largest supply
of premium ad-supported content
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MANAGE REACH & FREQUENCY ACROSS HOLISTIC SUPPLY
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275M+

US average monthly ad-supported
audience reach for Amazon Ads
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'freevee amazon music
1

Deliverimpact on Amazon properties
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Leverage audiences across leading

broadcasters and publishers
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Drive reach at scale across supply connections
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“OpenX.

Source: Amazon internal data, Dec 2023 and Apr 2024, US. Unduplicated monthly audience reach across the Amazon store, Prime Video, Twitch, Freevee, Fire TV,
tablet, Amazon Fresh, Amazon Go, Whole Foods Market. Applies a multiplier for individuals per household to all inventory. Disclosure: Approved for 1:1 closed-dc
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Harness human
expertise and Al
with Amazon DSP

Performance+ is an Amazon DSP
campaign type which drives improved
performance on Amazon and beyond.
Achieve up to

2X

improvement in CPA, compared to
campaigns that did not leverage
Performance+.

Streamline campaign set up

Set your goal, KPIs, and tactics to create a
Performance+ campaign in as few as four clicks.

Turninsightsinto g Leverage
strategy Amazon signals
Gain detailed campaign m 2 & Altechnology
reports on inventory, Use your 1P data and

creative, geography,
delivery, and performance.

Amazon's insights to
drive real-time bid
scoring, connecting
you with customers
likely to convert.

Guide automation with your inputs and expertise

Control over key optimization levers, such as brand
safety.

AMAZON CONFIDENTIAL

0 Source: Internal Amazon Data, 95% confidence, SS Advertisers in US and CA can reduce their CPA Ratio (Actual CPA at the end of a campaign / Campaign Target CPA) by at least 51%.



Engage consumers inrelevant ways across all inventory,
regardless of ad ids, and boost performance

Modeled audiences

@ Reach across
Similar audiences %@5 /@ ol

inventory’

&o

Contextual targeting
CDD @ New-To-Brand
@ customers?
Performance+
Up to
40% - +14%
cost A i
efficiencies? ROAS
11 AMAZON CONFIDENTIAL

)24, decoration rate of Ad Relevance solutions across third-party supply on ad id deprecated e (Safari and Firefox) 2
oss offsite supply delivery. 4 - WW Amazon internal data 2023-2024 (12/16/23 — 4/24/24), 9,491 display campaigns analyzed ac



ampaigns to measurable c

tives are struggling to get a cohesive view of campaign performa

Gain a full-funnel understanding Connect investment to Verify performance with over
across solutions outcomes with unified inputs 40+ trusted integrations

< 'Nielslen isp t.bv

|
vidzoamp &
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PARTNERS

IKANTAR  ouRsquare

IN MARKET LUCID

A Cint Group Company

/LiveRamp [m] @ircano

VIAS

DoubleVerify
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All advertisers can achieve desired outcomes across
the full-funnel with Amazon DSP

Reach unique and relevant audiences at scale

O/ Amazon STV campaigns outperform industry STV
AWARENESS <289 O norms for brand awareness?

Build brand connections and drive consideration
0/ Increase in consideration rates when using
CONSIDERATION / <29 O Contextual Targeting in Amazon DSP3
Measure omnichannel impact ofinvestments

PURCHASE 470/ Increase in non-Amazon sales for brands that use
O Amazon display ads*

13 zon Ads third-party Nielsen incremental reach analysis, 2023, US. 2- Kantar-Industry and Kantar-Amazon STV Norms, 2023, U.S. 3- Context AMEALZ OANIRCRORNEER DR TR
ns report Q4 2023, covering 4 US categories 4 US categories from 2018-2022 for All Sales Channels Total sales =sales across traditional e-c
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Introducing the new Amazon DSP experience

amazon ads Amazon 5P tiser: Accent Athletics_USA

Campaign manager

Goal performance (s 7 days Pacing curent fiight
Sales v ROAS v I —

Inventory report $706.8K ® spent $10,000.00
@ Projected spend $29,411.76

Order settings

History 45% vs. previous 5% Vs. previous
Budget at risk $10,588.24

Flight budget $13,091,070.23
Delivery rate 9%
Yesterday's spend $102,175

B
80
@
@
2

Daily spend needed $105,215

B

Missed opportunities 17

Yeu lost or didn't bid in 59.97% of valid auctions

Audience mismatch @
Creative size mismatch @
Viewability mismatch @

Order frequency limit @

Line item frequency cap @ ||

[ Q Search Filter v lk actions v Date range: Aug 16 0 Aug 22, 2024 v

O & Acive v Status.
@ b " - Delivering
Delivering
Delivering
Delivering

Delivering

Metric details

etric details

Show metric details

Show metric details

Show metric details

Show metric details

Order actions Download forecast report

Frequency cap 174

We estimate that you've reinve:

74.6k impressions into increme
14.5% of yaur frequency cap settings.

1
X

w details

Columns: Performance v

um average CPM

Download and up

Budget

$25,000.00

$25,000.00

$25,000.00

$25,000.00

525,000.00



The new Amazon DSP experience

Faster workflows, better tools, smarter insights

We've redesigned Amazon DSP based on your feedback to
make campaign management easier. The new interface
features simplified workflows, real-time optimization tools,
and curated insights, enabling faster, smarter decisions and
better business outcomes.

amazon ads

a

Order: Footwear_Q3_24

[m

Missed opportunities .7 & Frequency cap 17 dsy

You lost or didn't bid in 59.97% of valid auctions We estimate that you've reinvested $12.1 and
74 6k impressions into incremental reach because

e st

$10,000.00  4dience mismatch @ | AS% | of your frequency cap settings.

L $29,411.76

s10s8824  Credtivesizemismatch @ | | a

isto
Why it tt i

$13,09107023  Order frequency limt® [
91%

$102,175
$105,215

Line item frequency cap @ |

R B @ B H

Faster campaign creation: Utilize industry-
standard format templates for quick and easy
campaign and creative setup

B

Date range: Aug 160 Aug 22,2024 ¥ Columns: Performance

Base bid

Better campaign optimization: Leverage new
optimization tools for scalable adjustments and
troubleshooting

Smarter insights: Use our Campaign management
hub* and other analytics capabilities to gain
deeper insights for data-driven decision making Insight cards on the order line items page

\

ing in 2025, is an evolved version of the Campaign Health Overview page. AMAZON CONFIDENTIAL



Discover what is new in the Amazon DSP experience
4 L 4 4

= Inherited settings & . OLV and STV campaign mm Global campaign

Faster saved groups set up buying
campaign @
creation = Consolidated display” == Reduced ad group w— Currency and language
line item (ad group) latency preferences
4
- Frequency - Troubleshooting — GenAl
Better insights tools Creative upsizing
campaign
optimization = Ad creative rejection = Preview - Creative
feedback functionality gallery
L4 L 4
- Forecast - Insight = Pacinginsights and
Smarter Intelligence cards alerts
insights
[ Inflight - Campaign health - Campaign level
recommendations overview page forecasts

' = features launching for Unboxed, while the rest of these features launched earlier this year.

. . AMAZON CONFIDENTIAL
16 *The Campaign management hub, launching in 2025, is an evolved version of the Campaign health overview page.



Gaining
momentum
through
proven success

i Source: Internal Amazon, Q2-Q3 2024, US

75%

21%

68%

Faster campaign creation

Faster campaign builds with
consolidated display line items—
surpassing legacy setup processes

Better campaign optimization

Increase in incremental reach and
up to 26% of campaign budgets
can be saved and reinvested when
using frequency controls

Smarterinsights

Increase in ROAS through pacing
alerts and recommendations

AMAZON CONFIDENTIAL
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Let us help you
getstarted.

14

UNDERSTAND YOUR AUDIENCE

Build custom audiences that help deliver
relevant outcomes.

ACTIVATE ON THE RIGHT SUPPLY

Reach desired audiences across the largest
pool of qualified inventory leveraging Al-
powered solutions on Amazon properties
and across third-party sites and apps.

MEASURE ACROSS THE FULL-FUNNEL

Understand omnichannel impact of your
advertising across all marketing objectives.

A MAAVZACZ 9 NC OONN-A IDDEENNTT Il A L



Amazon DSP:
Perceptions and
progress made
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“Only for Amazon sellers” .

Let’s unbox some -
common perceptions
about Amazon DSP

Amazon DSP is committed to offering the best end-to-end
advertiser experience for all brands to elevate their media
planning, buying, and measurement.

If you haven't checked us out in a while, you may have
some common misperceptions.

AMAZON CONFIDENTIAL



Perception #1: Amazon DSP is behind in usability

The new Amazon DSP experience aims to provide faster workflows, better tools, and smarter insights

Smarter insights

New pacing alerts and recommendations
are driving a 68% increase in ROAS. New
insight cards and campaign health
overview page enabling faster time to
action.

21
Source: Internal Amazon, Q2-Q3 2024, US

Faster campaign creation

Consolidated display line items are driving 75% faster
campaign build times. Amazon DSP has also reduced latency
and creative rejections.

Better campaign optimization

Frequency controls are driving a 21%
increase in incremental reach, enabling up to
26% of campaign budgets to be reinvested.

Improved troubleshooting tools help you
get your campaigns off the ground faster.

AMAZON CONFIDENTIAL




Discover what is new in the Amazon DSP experience
4 L 4 4

= Inherited settings & . OLV and STV campaign mm Global campaign

Faster saved groups set up buying
campaign @
creation = Consolidated display” == Reduced ad group w— Currency and language
line item (ad group) latency preferences
4
- Frequency - Troubleshooting — GenAl
Better insights tools Creative upsizing
campaign
optimization = Ad creative rejection = Preview - Creative
feedback functionality gallery
L4 L 4
- Forecast - Insight = Pacinginsights and
Smarter Intelligence cards alerts
insights
[ Inflight - Campaign health - Campaign level
recommendations overview page forecasts

' = features launching for Unboxed, while the rest of these features launched earlier this year.

. . . AMAZON CONFIDENTIAL
*The Campaign management hub, launching in 2025, is an evolved version of the Campaign health overview page.



Perception #2: Amazon DSP is only for 0&0 supply

With Amazon DSP, you can reach customers efficiently across one of the most comprehensive sets of 1P & 3P supply

Bettersignals to
power more reach

2.7X 8X

higher reach: ' uplift in relevant
iOS impressions:

@ Dotdash
meredith

Connect to abroad
range of 3P supply

1B+ 30%

monthly audience  of Fire TV inventory on
reach to premium available via Amazon
publishers DSP

amazon publisher direct firetv
N ~ —,

Activate with
improved tools

/
\\b

v Streamlined deal set up
N via inventory hub

NBCUniversal .
More SSPsin 2024 V Holistic frequency caps
@he Washington Post 3
WARNER BROS. 4 .
DISCOVERY PG Display cTv v Goal-based bidding for
\
Amazon Publisher Cloud e frequency
CTV + mApp CTVv management
23 zon Internal Data, Dec 2023 and Apr 2024 (2) Amazon Ads, Publisher, and Advertiser Provided Data, 2024 (3) Amazon internal data, Dec 2023 and Apr 2024, US. Undup

Twitch, Freevee, Fire TV, IMDb, Amazon Music, Wondery, Alexa, Fire tablet, Amazon Fresh, Amazon Go, Whole Foods Market. Applies a multiplier for individuals

use beginning June 10th, 2024

Invest morein
working media

(o)
0%
Fee for PG deals on Amazon
exclusive deal-enabled supply

1%

Fee for third-party PG deals

$

Self-service rates are now
more efficient, helping you
build your trading team

AMAZON CONFIDENTIAL



Perception #3: Amazon DSP is lower-funnel only

Amazon DSP can now help you orchestrate full-funnel advertising campaigns, at scale, powered by unique audiences

ey, ama;r;onpuplisherdi[ect
+2890/o Amazon STV campaigns outperform P QES ' o ﬁ“ Mﬁ

industry STV norms,

Brand Awareness STREAMING,TV ADS 3P, DEALS wia’SSPs

S — e —

T
0 DISPLAY +
+29 /O For campaigns that used contextual MODELLED CONTEXTUAL NATIVE
] ] : AUDIENCES TARGETING REC
Consideration targeting and Amazon DSP-

ZX 1P AUDIENCES
For campaigns leveraging Performance+ PERFORMAN CE + & AMAZON

over standard display line items: EXCLUSIVE

Improved CPA SIGNALS

24 AMAZON CONFIDENTIAL
Sources: 1-Kantar-Industry and Kantar-Amazon STV Norms, 2023, U.S. 2- Contextual Audiences, Amazon Internal US 2023 3- Internal Amazon Data, 95% confidence, 2024



azon DSP gradesitsownk

o

ed measurement integrations to hold us accountable tc

Connect investment to Verify performance with over Gain a full understanding of the
outcomes with unified inputs 40+ trusted integrations customer journey across solutions

< >Niel:s,l'en isp t.bv

[ K/ FANDUEL
vidzoamp &
ANALYTIC
PARTNERS -
ICANTAR group
FOURSQUARE %@K
Nestle
IN MARKET  LUCID
A Cint Group Company .
m poppt

/LiveRamp

pv |

DoubleVerify

AS %
tinuiti

25 Source: 1) Advertiser provided data, 2023 2) Advertiser provided data, 2023 3 AMAZON CONFIDENTIAL
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Perception #5: Amazon DSP is just for retail customers

With unified signals, any advertiser can deliver results with Amazon DSP

Your customers

Amazon signals

Gain unrivaled insights on customers at
scale to enrich audience strategies

Leverage signals to drive more effective
performance marketing

Connect measurement to outcomes to
inform optimization decisions

AMAZON CONFIDENTIAL



Gain a holistic understanding of your customers

Any advertiser can now harness the power of their first-party data and Amazon signals to drive outcomes

ONBOARD FIRST-PARTY SIGNALS (0] Higher match rate for a large telco when they
35 /O joined first-party signals to Amazon Ads:

BUILD CUSTOM AUDIENCES WITH UNIQUE

0/ Overlap for an auto-brand between Amazon
SIGNALS <60 O audiences and dealership CRM:

|

ACTIVATE GOAL-BASED MEDIA WITH 620/ Nissan Italy used Performance+ to deliver a
PERFORMANCE+ O higher CTR (+62%) and a lower CPA (-15%)s

|

UNCOVER SMARTER INSIGHTS WITH 350/ Reduction in CPA using frequency analysis and
AMAZON MARKETING CLOUD O path to conversion reports in AMC for auto brands

27 AMAZON CONFIDENTIAL
Source: 1- Advertiser and Amazon provided data, 2- Advertiser provided data, 2023 3- Advertiser provided data, 2024 4- Advertiser provided data, 2022
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The latest Al-powered upgrades in Amazon DSP
were observed to expand advertising reach

Open auction Private Auction & PreferredDeals

180% 28

Higher cumulative unique
user reach

Higher cumulative unique
user reach

30 Source : Open auc tion ana lysis: WW Amazon internal data, 3/4 - 3/24/24, 1,998 video & display campaigns analyzed. Preferred Deal/Private Auction analysis: WW AMAZON CONFIDENTIAL
1,741 video & display campaigns analyzed



For advertisers who sell on Amazon, Al-
powered upgrades on Amazon DSP were
observed to increase ROAS and boost sales

ROAS increase across ROAS increase across Increase in sales
third-party inventory Amazon.com inventory across campaigns

+14% +5% +12.3%

31  WW Amazon internal data 2023-2024 (12/16/23 - 4/24/24), 9,491 display campaigns analyzed across 1,848 unique advertisers . AMAZON CONFIDENTIAL
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Deliver your marketing strategy with powerful
interoperable technology




Amazon DSP named a Forrester Wave™ Leader in

Omnichannel DSPs

FORRESTER

WAVE
LEADER 20

Omnichannel
Demand-Side Platforms

“Amazon Ads has committed significant R&D to
innovate its DSP, differentiating its vision and
innovation for Al-driven decision-making based
on a variety of uniquely strong signals.”

34 Source: The Forrester Wave™: Omnichannel Demand Side Platforms, Q3 2023. The Forrester Wave™ Report is conducted every 2 years. Updated report coming in Q3'2025.

Amazon DSP

Areas of strength:
. @
Peerless insights High-yielding Full funnel
and strong signals inventory solutions

AMAZON CONFIDENTIAL




